NEW UCTE CORPORATE DESIGN
Stringent brand communication is essential for the successful operation of each corporation or
association. Only a consistent appearance guarantees unconditional brand recognition, creates
trust in the global potential of the organisation to external stakeholders and simultaneously
provides for identiﬁcation and integration inside the organisation. Likewise the build-up of brand
publicity is exclusively possible by a consistent appearance throughout all sorts of media.
All that is true for brands in general, is particularly
true for the UCTE. Where else are the values “Continuity”, “Security” and “Reliability” such an elementary
part of the brand as here ? The fulﬁlment of these
commitments must be communicated consequently
and must be made visible, in order to strengthen and
extend the trust in the institution UCTE and in its
member TSOs. They are the guarantee for a reliable
and sustainable future. This is to be supported by the
new corporate design of UCTE.
It took less than 6 months from the kick-off to the ﬁnal
presentation of the new design and layout. Under the
leadership of Working Group Communication all
communication means were adapted to the new layout
and design. A special focus was put on the website.
Besides the new layout, the content was restructured
under the consideration of the needs of UCTE’s stakeholders. The new website went online and the new
UCTE logo was revealed and presented to the public at
the occasion of the Common Working Group Seminar
at midnight on 6 September 2007.
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The Logo
Logo and brand name are the most signiﬁcant recognition features of UCTE. Both have to be handled
consistently and stringently following the guidelines
for the design and layout to create a uniform brand
perception. The new logo illustrates best the major
aim of the UCTE re-design: It respects the past, but is
at the same time a signiﬁcant step towards modernity
and change. The shape is softer and more dynamic
and the colours ﬁt best to the core values of UCTE
reliability and security.
The UCTE logo consists of a text and image part,
building together one entity. The elements of the logo
must not be separated or changed. The correct colour
reproduction are assured unconditionally.
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Combination of dotted line / logo

The minimum diameter of the dots is 1 / 4 X the height of the logo
and the maximum diameter is 1 / 3 X the height of the logo.

If a combination of logo and dotted line are to
be used, the dots always extend towards the logo.

As a maximum, the dotted line may extend to the left edge
of the minimum spacing around the logo. The distance to
the font type is approximately 2 dot pitches ( 10 x ).

The dots are placed vertically at one-half of the logo height.
If a lower line is used ( optional ) ), the distance from the dot centre to
the lower edge of the font type is to be 1 / 2 of the logo height.

Logo Height

union for the co-ordination of transmission of electricity
The lower line always begins at the 1st blue dot and
has a length ranging from 14 to 25 dots.

The Dot-Line

UCTE Manual

The Dot-Line as corner element of the new design
symbolizes the transport of energy and is being utilized as layout object in all UCTE publications. On the
cover and back side of brochures and ﬂyers, in ofﬁcial
publications, the website and presentation slides the
UCTE logo is always displayed in combination with the
Dot-Line.

The fundamentals of the new corporate design are
summarised in the UCTE Manual. This manual describes all of the key design details on how to use
the UCTE brand, both inside and outside of UCTE. It
establishes the visual framework for corporate communications and explains the proper procedure for
handling the characteristic corporate design elements.
It also points out some of the potential pitfalls and how
to avoid them. With its detailed design information, the
UCTE Manual is an effective instrument that establishes binding rules on how to use the UCTE brand for
communications in various media.

The Corporate Colours
Corporate colours fulﬁl an important role in the design
of UCTE. They present both the technical and the rational aspect of our work.
The primary colours blue and yellow built the core of
the colour system. Some further complementary colours have been identiﬁed for graphics or the labelling
of chapters in multi-page publications.
Blue stands for electricity and technology. Yellow
stands for energy and activity.
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There must be at least 7 grey dots
between the blue dots and the logo.
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union for the co-ordination of transmission of electricity

UCTE Manual: Sample pages
Visual Identity

Corporate Colours

2.3

The corporate colours play a critical role in the UCTE design.
These represent both the technical and rational aspects of
our activities.
The corporate colours must be used at 100% opacity (no
dithering). The only exceptions to this are the blue dots on
the dotted line (see section 2.2 »Dotted Line«).

UCTE Colours

Primary colours

CMYK

Blue

RGB

HEX

Comments

100 / 40 / 0 / 20

0 / 104 / 166

Yellow

0 / 25 / 100 / 0

252 / 184 / 20

# FCB814

Black

0 / 0 / 0 / 100

0/0/0

# 000000

# 0068A6

text and lines

Grey

0 / 0 / 0 / 10

230 / 230 / 230

# E6E6E6

dot colour and
text boxes

Green

35 / 0 / 100 / 0

189 / 205 / 0

# BDCD00

Orange

0 / 50 / 100 / 0

242 / 148 / 0

# F29400

Violet

30 / 100 / 0 / 0

Primary Colours
The primary colours form the basis of the colour system.
All of the other corporate colours may only be used in
graphics and/or to designate chapters in multiple page
documents.

•
•

Blue symbolises electricity and technology
Yellow symbolises energy and activity

Secondary colour

Secondary Colours
Through the use of secondary colours, the overall colour impression is friendly and harmonious. However, these colours
are only to play a functional role. Therefore, they may only be
used for graphics and chapter markings in multiple page documents.

Additional colour
(only for graphics
and diagrams)

Only when a 5th colour is
absolutely necessary!

Medium grey 0 / 0 / 0 / 30

Only when a 2nd grey
scale is required!

Colour Effect
The design system of UCTE utilises much white space
together with a few well-placed colour accentuations.
White is thus an integral component of our colour system.
Text may only be printed in 100 % black or 100 % white
(labels for graphics, image captions or text on coloured
boxes). The only permissible exception applies to text in the
additional colour of »medium grey«. Text in this colour may
be used for low-relevance information in graphics and diagrams (see section 2.4, »Graphics and Diagrams«).

Red

0 / 100 / 100 / 0

226 / 0 / 26

# E2001A

Only for markings (e.g.,
arrows) in graphics

Colour effect
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Corporate Colours
Visual Identity

Dotted Line

2.2

The dotted lines symbolise the transmission of electricity
and are used as a design element in all UCTE publications.
The UCTE logo is always to appear together with the dotted
line on the title and rear pages of brochures and ﬂyers, all
corporate printed matter, web pages and presentation slides.

Design of Dotted Line

If the dotted line extends to the border of the
given format, there must be at least
1.5 grey dots between the blue dots
Always 7 blue dots
and the border.
Dot colour : 100 C / 40 m / 0 Y / 20 K

Wide intermediate spacing = 4 x

Wide intermediate spacing = 1 x

3x

2x

1x

The title pages for brochures and publications may contain
the complete corporate name of UCTE as »union for the coordination of transmission of electricity« beneath the dotted
line.

Opacity * = 14 % ( or 14 C / 5 m / 0 Y / 12 K )

For more information on use of the dotted line as a design
element in brochures and publications, see section 4 »Brochures and Publications«.

If the dotted line does not extend to the border of the
given format, it is to fade away in 3 scale steps.

Opacity * = 28 % ( or 28 C / 11 m / 0 Y / 13 K )
Opacity * = 42 % ( or 42 C / 17 m / 0 Y / 14 K )
Opacity * = 56 % ( or 56 C / 22 m / 0 Y / 16 K )
Opacity * = 70 % ( or 70 C / 28 m / 0 Y / 17 K )
Opacity * = 84 % ( or 84 C / 34 m / 0 Y / 18 K )

* To create a dotted line using opacity, the blue dots must be situated exactly above the grey dots!
The grey dots below will still be visible due to the reduced opacity.
Otherwise, please use the CMYK values given in parentheses.

Opacity * = 100 % ( or 100 C / 40 m / 0 Y / 20 K )

If the dotted line extends to the border of the given format,
the last dot may be truncated halfway.

Combination of dotted line / logo

The minimum diameter of the dots is 1 / 4 X the height of the logo
and the maximum diameter is 1 / 3 X the height of the logo.

If a combination of logo and dotted line are to
be used, the dots always extend towards the logo.

As a maximum, the dotted line may extend to the left edge
of the minimum spacing around the logo. The distance to
the font type is approximately 2 dot pitches ( 10 x ).

The dots are placed vertically at one-half of the logo height.
If a lower line is used ( optional ) ), the distance from the dot centre to
the lower edge of the font type is to be 1 / 2 of the logo height.

Logo Height

union for the co-ordination of transmission of electricity
The lower line always begins at the 1st blue dot and
has a length ranging from 14 to 25 dots.
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There must be at least 7 grey dots
between the blue dots and the logo.
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The Dot-Line

UCTE Annual Report 2007

33

